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BUSINESS AND FINANCE
(BUSF-SHU)
BUSF-SHU 1  Calculus Workshop for Business and Economics  (0
Credits)  
Typically offered occasionally  
Prerequisite: None.
Grading: Ugrd Shanghai Pass/Fail  
Repeatable for additional credit: No  

BUSF-SHU 3  Business and Economics Honors Seminar  (2 Credits)  
Typically offered Fall and Spring  
Prerequisite: None. Fulfillment: This course may satisfy China Business
Studies, depending on the individual topic; otherwise non-Finance/non-
Marketing elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: Yes  

• SB Crse Attr: NYU Shanghai: BUSF Non-Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective

  

BUSF-SHU 5  Principles of Finance for Non-majors  (4 Credits)  
Typically offered Spring  
Prerequisite: None.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

BUSF-SHU 10J  Creativity and Innovation  (4 Credits)  
Typically offered January term  
To compete today in a fast-changing world, organizations and individuals
need a steady stream of innovative strategies and unexpected solutions
to stay ahead of the game—solutions that revive stagnant markets
or completely reinvent the competitive dynamics of an industry. This
course is about fostering a culture of creative thinking that provides the
framework and motivation to generate those strategies and execute
those solutions. It is an essential skill for any student with the desire to
transform organizational processes and behaviors, and a willingness
to challenge the status quo.The course provides many opportunities to
apply these new ways of thinking through class exercises and a course
project, where you will develop innovative solutions for a chosen topic.
Teams will submit two assignment deliverables. Prerequisite: None.
Fulfillment: BUSF Non-finance elective; IMB Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Non-Finance Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 48  Derivatives  (4 Credits)  
Typically offered every year  
This is a course in derivatives markets, focusing on their structure,
valuation and strategies. It combines theory, empirical findings and
practical applications. The main applications include equity, fixed
income, foreign exchange and commodity (e.g., oil, gold, silver) markets.
The key derivatives instruments discussed in detail include forwards,
futures, swaps and options. Readings, cases and examples include the
recent Financial Crisis, the 1987 Crash, LTCM, Metallgesellschaft, and
the Covid-19 Economic Crisis. Pre-requisite: Foundations of Finance.
Fulfillment: BUSF Finance elective; BUSM Non-Marketing elective; IMB
Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 101  Statistics for Business and Economics  (4 Credits)  
Typically offered Fall and Spring  
This course introduces students to the use of statistical methods. Topics
include: descriptive statistics; introduction to probability; sampling;
statistical inference concerning means, standard deviations, and
proportions; correlation; analysis of variance; linear regression, including
multiple regression analysis. Applications to empirical situations are
an integral part of the course. Pre-requisites: None Fulfillment: This
course satisfies the following: Major req: BUSF, BUSM, ECON, CS, DS
Foundational course; Social Science: methods course; IMB Business
elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Business Core
• SB Crse Attr: NYU Shanghai: BUSM Business Core
• SB Crse Attr: NYU Shanghai: Computer Science Required
• SB Crse Attr: NYU Shanghai: Data Science Foundational
• SB Crse Attr: NYU Shanghai: Economics Required
• SB Crse Attr: NYU Shanghai: IMB Business Elective
• SB Crse Attr: NYU Shanghai: Social Science Methods Course
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BUSF-SHU 142  Information Technology in Business & Society  (4
Credits)  
Typically offered Fall and Spring  
In Information Technology in Business and Society, students learn the
fundamental concepts underlying current and future developments in
computer-based information technology - including hardware, software,
network and database-related technologies. They will also acquire
proficiency in the essential tools used by today's knowledge workers
and learn how these can be used to help solve problems of economic,
social or personal nature. Throughout the course, they will be exposed to
a range of more advanced topics which may include big data, information
privacy, information security, digital piracy and digital music. Pre-
requisites: not open to first-semester students. Fulfillment: This course
satisfies BUSF/ BUSM Business Elective, Business Analytics Track; IMB
Business Flexible Core.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Business Elective
• SB Crse Attr: NYU Shanghai: BUSM Business Elective
• SB Crse Attr: NYU Shanghai: IMB Business Flexible Core Course

  

BUSF-SHU 185J  The Strategist  (4 Credits)  
Typically offered occasionally  
Educational Goal The goal of this course is to improve our ability to
think and act as strategists. We will develop a particular view of what
it means to be a strategist and we will practice being strategists of
this type. Premise In this course, we define a strategist to be someone
who asks questions – but not just any questions in any fashion. The
strategist recognizes that the way people, organizations, businesses,
and other entities act depends importantly on the assumptions they
make about how the world is or could be. The strategist asks questions
about the validity of these assumptions. The strategist realizes that
if our assumptions are invalid, we may fail to see threats that are in
front of us. Strategists, under this view, think and talk in terms such as
current assumption, working hypothesis, provisional knowledge, and
similar. Strategists are never certain and are always open to revising
what they believe. In this sense, strategists follow the scientific method
of inquiry in constantly seeking to test their current thinking about how
the world works. In the course, we will practice this type of thinking.
Course Content A dictionary definition of the work duality is “an instance
of opposition or contrast between two concepts or two aspects of
something” (google.com). in the course, we will study a number of
dualities, including: i. strategy… or anti-strategy ii. the Prisoner’s Dilemma
… or another game iii. competition … or cooperation iv. the bigger picture
… or the smaller picture v. trade-off … or trade-on vi. my mind … or your
mind vii. the Normal distribution … or another distribution viii. weakness
… or strength As strategists, we will not hold to a fixed view that what
we are studying must be understood solely in terms of one side of a
duality. We will ask if a situation can be better understood in terms of the
other side of the duality. We will also ask if it can be better understood in
terms of both sides of the duality at once. We will cover many examples
of how openness to thinking this way has yielded important advances.
In addition to these topics, the course will bring in a number of experts
to talk about issues of current importance in the world where good
strategic thinking is needed. This way, we will learn to be strategists not
only in principle, but in practice here and now. Format The course will
be multimodal, involving reading, discussion, video, and exercises. A
significant amount of class time will be devoted to group work on each of
the dualities we will cover. Students, in groups, will create posters arguing
for one or other side of a duality, and there will then be debate between
sides. Posters will be captured and available at a class site. Between
classes, students will be responsible for: (a) commenting on posters; (b)
uploading a report (viewable by all of us) on something they have read,
seen, etc. since the previous class and which they argue is illuminated
by the course; (c) contributing to comment streams on (a) and (b). At
the end of the course, each student will write a brief postscript. The
course will ask for a spirit of adventure and experimentation on the part
of students. Grading Each student will receive a pass/fail grade at the
end of the course, based on maintaining a sufficient level of engagement
during the course. I will provide developmental feedback throughout. Pre-
requisites: None. Fulfillment: BUSF Non-Finance/BUSM Non-Marketing
elective; IMB Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Non-Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  



Business and Finance (BUSF-SHU) 3

BUSF-SHU 188  Chinese Business and Finance -- A Bilingual
Introduction  (4 Credits)  
Typically offered occasionally  
The course is aimed to (1) enhance students’ professional Chinese-
English bilingual skills in the business context and (2) promote their
understanding of the macro and micro business environment and
culture in China and the larger world. Adopting a case-study oriented
approach that emphasizes task-based language teaching, the course, by
concentrating on five real-life cases from the business world, provides
a bilingual introduction to such concepts and phenomenon as business
globalization, international expansion and integration, mergers and
acquisition, branding strategies, impact of “Made in China” on the
Chinese global economy, antidumping, and government relations, etc.
Along with the case study, some of the relevant Finance, Consulting,
Marketing and Accounting knowledge will also be introduced bilingually.
By the end of the semester, students are expected to be equipped with
enhanced Chinese and English skills to function more comfortably and
confidently in the transition toward pursuing a Business-Finance major as
well as preparing for future internships or job interviews. This course will
be mainly conducted in Chinese with a thorough introduction of Business
and Finance terminologies and concepts in BOTH Chinese and English.
Prerequisite: None. Fulfillment: BUSF/BUSM China Business Studies; IMB
Business elective; GCS The Politics, Economy, and Environment of China.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF China Business Studies
• SB Crse Attr: NYU Shanghai: BUSM China Business Studies
• SB Crse Attr: NYU Shanghai: GCSE: The Politics, Econ, Environment of

China
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 191  Acting for Business  (4 Credits)  
Perception may or may not be Reality. But Perception is, in fact, what
Influences. This course focuses on how to publicly influence listeners’
perception of you & how to more effectively express one’s self through
the use of practical, hands-on tools from Acting in professional, live
Theatre. This experiential course challenges participants to "get out of
themselves", to expand their comfort zones when communicating in
public, to take risks, & to think more flexibly – all toward becoming more
free, accessible, grounded, less risk-averse, & more expressive, daring,
focused, purposeful, personally-connected & confident in subsequent
business communications. The course has been referred to as “Executive
Presence”, “Cross Training For Business People”, “Ethical Acting” & even
“Charisma 101”. It will not improve your PowerPoint – but will improve
the communicator standing in front of your PowerPoint. (fulfills a Non-
finance elective for NYU Shanghai Business major) Prerequisite: None.
Fulfillment: BUSF Non-Finance/BUSM Non-Marketing elective; IMB
Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Non-Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 200A  Topics in Business  (4 Credits)  
Typically offered occasionally  
Prerequisite: sophomore or above. Fulfillment: BUSF Non-Finance/BUSM
Non-Marketing elective; IMB Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Non-Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 200B  Topics in Business  (4 Credits)  
Typically offered occasionally  
The course enables students to apply tools and skills, learned in this
and previous business courses, by undertaking projects focused on
real business cases and provided by real companies. The cases are
supplied by organizations expressly for this course and concern real
opportunities and challenges facing them. Students will participate on
teams of 4-5 people. Each team will have a different project. They will
meet the organization for which they are undertaking the project to get
insights into the problem being addressed and to present their results
in the end. They will also meet regularly with the professor who will give
lectures on problem-solving tools and skills as well act as a mentor when
the projects are undertaken. They will also meet with outside mentors,
brought in from the business world to review and offer comments /
suggestions. Prerequisite: Sophomore or above. Fulfillment: BUSF Non-
Finance/BUSM Non-Marketing elective or China Business Studies (must
have China related topic); Business Management Track; IMB Business
elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Non-Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective
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BUSF-SHU 200C  The Globalization of Business Enterprise  (4 Credits)  
Typically offered occasionally  
The Globalization of Business Enterprise (GLOBE) focuses on
globalization and its implications for business and individuals. The
course examines the global business environment and practices, places
emphasis on implications of the globalization on business strategy,
functional policies, as well as on individuals who make decisions on
their professional and personal lives. The course is composed of four
modules that review the facts about globalization on a spectrum of
macro to managerial to personal aspects and spark reflections about
the future agenda for global business leaders. These four modules are:
1) introduction of globalization, its myths, and business consequences;
2) presentation of the theoretical framework that analyzes similarities
and differences and related strategic/functional implications on
business decision-makers; 3) strategic responses to globalization on
how to overcome and take advantage of cross-border differences; 4)
globalization and you: to help the students to understand the importance
of planning a global career and expanding their horizons to become a
better global citizen. As a key characteristic, the course uses real-world
case studies as a foundation for the application of theory, analysis of
strategy and discussions on successes and pitfalls. Prerequisite: Open
to Juniors and Seniors. Fulfillment: BUSF Non-Finance/BUSM Non-
Marketing elective; IMB Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Non-Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 200D  Business Consulting in China  (4 Credits)  
Typically offered Spring  
This course provides a consultant’s perspective on business consulting,
particularly in China context. It introduces the principles, end-to-end
processes, frameworks and best practices of business consulting. The
course addresses how consulting firms work, what it is like working
in a consulting firm and being on a consulting project. Students will
form project teams and apply the principles and frameworks to real-
life business consulting projects from mid-small companies in China.
Prerequisites: Management and Organizations or Intro to Marketing,
requires Junior or Senior standing. Fulfillment: This course satisfies
Business China Business Studies or Non-Finance/Non-Marketing elective,
Business Management Track; IMB Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF China Business Studies
• SB Crse Attr: NYU Shanghai: BUSF Non-Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM China Business Studies
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 200E  Network Analytics  (4 Credits)  
Typically offered occasionally  
In our modern interconnected world, with global online communities and
information systems, network structure drives critical processes, shaping
how our social, economic, and technological systems function and
evolve. Analyzing interconnected data allows us to answer fundamental
questions of how localized decisions and actions impact the behavior
of the entire system. Network data pose significant challenges to
mainstream Data Science and Machine Learning as entities connected
in networks have complex correlations that violate the assumption on
the independence of the data points. This course combines theories and
models from computer science, economics, and the social sciences to
guide the analysis of network data. Topics include combinatorial and
probabilistic techniques for link analysis, strategic behavior in networks,
game theory, centralized and decentralized search algorithms, network
models based on random graphs, and the spread of belief, opinions,
and convention through social networks. Prerequisites: Introduction
to Computer Programing (to manipulate network datasets), Calculus,
and Statistics. Fulfillment: Social Science Methods; BUSF Non-Finance
elective/BUSM Non-Marketing elective; Business Analytics Track; IMB
Business elective, Computer Science elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Non-Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: Computer Science Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective
• SB Crse Attr: NYU Shanghai: Social Science Methods Course

  

BUSF-SHU 200F  Fixed Income Derivatives  (2 Credits)  
Prerequisite: None. Fulfillment: BUSF Finance elective; BUSM Non-
Marketing elective; IMB Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective
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BUSF-SHU 200G  Experiential Mediation  (4 Credits)  
Typically offered every year  
Mediation is one of the most effective processes for addressing conflicts
and achieving meaningful, creative and lasting solutions that preserve
relationships. While Mediation has been effective in building peace
following destructive interpersonal, intercommunity and international
conflicts, it still remains misunderstood and underutilized, especially
in the international context. Mediation is often confused with other
means of alternative dispute resolution such as arbitration, negotiation
or conciliation. Mediation is characterized by self-determination of
the parties; mediators do not make decisions but rather facilitate the
parties to discuss their viewpoints, generate new options and create
effective solutions. Mediations are usually conducted confidentially
in private settings. Impartial mediators, often working in teams, guide
individuals and groups through a series of stages so they can find their
own solutions. The course will be designed around experiential modules
and the introduction of different mediation environments. Prerequisite:
None Fulfillment: BUSF Non-Finance elective; BUSM Non-Marketing
elective; IMB business elective
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Non-Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 202  Foundations of Finance  (4 Credits)  
Typically offered Fall  
This course is a rigorous, quantitative introduction to financial market
structures and financial asset valuation. It has three goals: 1. To
develop the concepts of arbitrage, the term structure of interest rates,
diversification, the Capital Asset Pricing Model (CAPM), valuation of an
individual firm, efficient and inefficient markets, performance evaluation
of investment management, and valuation of derivative securities,
particularly options. 2. To provide sufficient background knowledge
about financial institutions and market conventions for students seeking
an overview of capital markets as an introduction to advanced finance
courses. 3. To introduce the principles of asset valuation from an applied
perspective. The majority of the class is concerned with the valuation of
financial securities. These valuation issues are heavily used in portfolio
management and risk management applications. Throughout the course
every effort will be made to relate the course material to current financial
news. To take this course, students must be comfortable with statistics,
linear algebra, calculus, and microeconomics. Prerequisites: ECON-SHU 3
Microeconomics and (BUSF-SHU 101 Statistics for Business & Econ
or MATH-SHU 235 Probability and Statistics). Fulfillment: This course
satisfies BUSF/BUSM Major core; IMB Business Flexible Core or elective;
Data Science concentration in Finance/Marketing. It counts for the Stern
Minor.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Business Core
• SB Crse Attr: NYU Shanghai: BUSM Business Core
• SB Crse Attr: NYU Shanghai: IMB Business Elective
• SB Crse Attr: NYU Shanghai: IMB Business Flexible Core Course

  

BUSF-SHU 206  Investing And Financing In And With China  (4 Credits)  
Typically offered occasionally  
What does it take to be successful in China? How do domestic and
foreign businesses do in the world's most dynamic economy? How do
Chinese entrepreneurs work in a dynamic country? How do investors
think about cross border investing into and out of China? How do
investors think about cross border investing into and out of China?
What are the leading opportunities in Chinese markets today? How are
Chinese firms reshaping global business? Course overview This course
is designed to prepare students for a good overview of investments,
financing as well as conducting business in and with China. The class
format will include lectures, case studies, discussions, guest speakers
and student presentations to explore the opportunities and risks of
international and domestic investments in China as well and the outward
expansion of Chinese firms. The course will be require the student's
active participation and parts will involve group work. Leading industry
guest speakers and a site tour may be arranged for further learning
enhancement, schedules permitting. The course materials will draw
heavily on the lecturer's experiences. Target students / audience The
target students are NYU Shanghai business & finance majors, economics
majors and study abroad students from Stern. This course is suitable
for any student interested in understanding international business,
emerging markets, investments,cross border business and China. No
prior knowledge or experience with China's business environment is
required. Prerequisites: Foundations of Finance and Economics of Global
Business (or Macroeconomics). Corporate Finance is recommended
but not required. Fulfillment: BUSF Finance elective or China Business
Studies; BUSM Non-Marketing elective or China Business Studies; IMB
Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF China Business Studies
• SB Crse Attr: NYU Shanghai: BUSF Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM China Business Studies
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective
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BUSF-SHU 206A  Investing And Financing In And With China  (2 Credits)  
Typically offered Fall and Spring  
This course focuses on cross-border investments and financing with
China. It is a case-based class with guest speakers that uses frameworks
to analyze cross border deals and its rationales and implications. How
do domestic and foreign businesses look at cross-border investing? How
do Chinese entrepreneurs invest in a dynamic country? What are the
leading opportunities in Chinese markets today? How are Chinese firms
reshaping global business? This course is designed to prepare students
for a good overview of investments, financing, as well as conducting
cross-border business in and with China. The class format will include
case studies, discussions, guest speakers and student presentations
to explore the opportunities and risks of international and domestic
investments and financing in China as well and the outward expansion of
Chinese firms. The course will require the student's active participation
and parts will involve group work. Leading industry guest speakers and
a site tour may be arranged for further learning enhancement, schedules
permitting. Prerequisites: Foundations of Finance, Corporate Finance and
Economics of Global Business (or Macroeconomics) Co-Requisite: BUSF-
SHU 307 Private Equity & Venture Capital in Asia and Emerging Markets.
Fulfillment: Counts as a finance elective for the Business majors when
taken together with the co-requisite course BUSF-SHU 307; IMB Business
elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Finance Core
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 207  Financial System and Financial Intermediation  (4
Credits)  
Typically offered occasionally  
Recent global financial turbulence has demonstrated both how important
the financial system is to the world economy and how complex it is.
Financial systems are centered on key institutions, instruments and
markets. But they also involve governments, public policy and regulation.
They span the globe from the US, the EU and Japan to Russia, China
and the Emerging Markets. In critical ways, country level financial
architectures are integrating to form a more seamless, high-performance
whole. This is good for efficiency, innovation and growth, yet it also
amplifies problems during times of crisis. This course provides students
with a broad understanding of (i) What is the financial system and
what are the functions of financial intermediaries. (ii) How the global
financial system works and what purposes it serves, (iii) What the major
elements are and how they operate, and (iv) What risks and challenges
the global financial system creates for individuals, business firms and
policymakers. In seeking to achieve these objectives, the course provides
a perspective that helps students understand and make the most of their
own professional opportunities. Along with a working knowledge of the
global macro economy, foundations of finance and corporate finance, this
course will be extremely helpful for students as a lens to focus on the key
dimensions of the modern business environment. Prerequisite: BUSF-
SHU 202 Fulfillment: BUSF Finance elective; IMB Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Finance Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 208  Chinese Financial Markets  (4 Credits)  
This course introduces the institutions, instruments, and empirical
regularities of Chinese financial markets. The target is to provide
students with a comprehensive understanding of Chinese financial
markets. It focuses on current issues and debates about Chinese
financial markets, including Chinese banking system, RMB exchange
rates, Chinese stock markets and bond markets, mutual fund and hedge
fund industry, Chinese derivative markets and other important topics. The
similarities and differences between Chinese financial markets and more
developed ones will be highlighted. Prerequisite: None. Fulfillment: BUSF
Finance elective; IMB Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Finance Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 209T  Topics in Business: Senior Theses on Company
Analysis and Case Study  (2-4 Credits)  
Prerequisite: None.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

BUSF-SHU 210  Business Analytics  (4 Credits)  
Typically offered occasionally  
This course introduces the basic principles and techniques of applied
mathematical modeling for managerial decision making. You will learn
to use some important analytic methods (e.g. forecasting, data mining,
optimization, Monte Carlo simulation), to recognize their assumptions
and limitations, and to employ them in decision making. The course
is entirely hands-on. The emphasis will be on model formulation and
interpretation of results, not on mathematical theory. The emphasis is on
models that are widely used in diverse industries and functional areas,
including finance, marketing, and operations. Prerequisite: BUSF-SHU 101
Statistics for Business & Econ or MATH-SHU 234 Mathematical Statistics
or MATH-SHU 235 Probability and Statistics. Fulfillment: CORE AT; BUSF/
BUSM Business elective, Business Analytics Track; IMB Business Flexible
Core course.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: Algorithmic Thinking
• SB Crse Attr: NYU Shanghai: BUSF Business Elective
• SB Crse Attr: NYU Shanghai: BUSM Business Elective
• SB Crse Attr: NYU Shanghai: IMB Business Flexible Core Course
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BUSF-SHU 211A  Design Thinking - Part I  (2 Credits)  
Typically offered not typically offered  
This is Part I of the following course (students are expected to enroll in
both 2-credit sections during the 2nd 7-week session of Fall Semester):
Design Thinking is a novel approach to problem-solving that can be
applied to any discipline. It is used to rapidly develop concepts, products,
services, strategies, and systems that are both innovative and responsive
to user needs and desires. This course will examine the origins and
spread of Design Thinking, analyze the strengths and weakness of the
methodology, and show how it is used to solve problems and create
solutions that improve quality of life. This course blends theory with
practice and culminates in a team design challenge to apply the course
objectives. Prerequisite: None Fulfillment: IMA Major Electives; IMB Major
Business Elective/Interactive Media Elective; Business and Finance Major
Non-Finance Electives; Business and Marketing Major Non-Marketing
Electives.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Non-Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMA Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective
• SB Crse Attr: NYU Shanghai: IMB Interactive Media Arts/Business

Elective

  

BUSF-SHU 211B  Design Thinking - Part II  (2 Credits)  
Typically offered not typically offered  
This is Part II of the following course (students are expected to enroll in
both 2-credit sections during the 2nd 7-week session of Fall Semester):
Design Thinking is a novel approach to problem-solving that can be
applied to any discipline. It is used to rapidly develop concepts, products,
services, strategies, and systems that are both innovative and responsive
to user needs and desires. This course will examine the origins and
spread of Design Thinking, analyze the strengths and weakness of the
methodology, and show how it is used to solve problems and create
solutions that improve quality of life. This course blends theory with
practice and culminates in a team design challenge to apply the course
objectives. Prerequisite: None Fulfillment: IMA Major Electives; IMB Major
Business Elective/Interactive Media Elective; Business and Finance Major
Non-Finance Electives; Business and Marketing Major Non-Marketing
Electives.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Non-Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMA Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective
• SB Crse Attr: NYU Shanghai: IMB Interactive Media Arts/Business

Elective

  

BUSF-SHU 215  Alternative Investments I: Principles & Strategies  (4
Credits)  
Typically offered every other year  
This course provides both a theoretical and practical look into the world
of managing alternative investments, in particular, hedge funds. The long-
term goal of the course is for students to understand how investment
managers put outside capital to work. In order to do this, students need
to understand how classic hedge fund strategies are executed, how to
evaluate these strategies as well as new ones, and how to manage risk.
The course intends to teach students in all of these areas. Prerequisite:
Foundations of Finance (BUSF-SHU 202) Fulfillment: Business and
Finance Major: Finance Elective; Business and Marketing Major: Non-
Marketing Elective; IMB Business Elective
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 220  Topics in Business - 2 cr  (2 Credits)  
Prerequisite: sophomore or above.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

BUSF-SHU 220A  Topics in Business - 2 cr  (2 Credits)  
Typically offered occasionally  
During the past decade, the world has witnessed one of the most
significant changes ever happened to corporate financial reporting - the
global adoption of IFRS (International Financial Reporting Standard).
So far, nearly 70 countries (including all EU countries) have mandated
IFRS for their listed companies, and about 40 countries are in the process
of converging to IFRS. China started its convergence to IFRS in 2007,
and by 2010 the Chinese Accounting Standards (CAS) were about three-
quarters of the way towards full agreement with IFRS. With tremendous
changes in accounting standards around the world, students who want
to succeed in an era of globalization must be able to read and interpret
financial statements prepared under different accounting standards. The
main objective of this course is to increase students’ awareness of the
broad spectrum of alternative approaches to accounting systems in the
world and why they exist. To achieve this goal, this course will discuss
knowledge of International Financial Reporting Standards, including its
history, new standard adoption, the recording of financial transactions,
and financial statement presentation, with an emphasize on China’s
convergence to IFRS and existing differences between IFRS and US-
GAAP. Students will also explore concurrent issues in standard setting in
the main economies such as China, the EU, and the United States which
will help them develop the ability to conduct an analysis of financial
reports prepared under different accounting standards. Prerequisite:
BUSF-SHU 250 (Principles of Financial Accounting). Fulfillment: BUSF
Non-Finance elective; BUSM Non-Marketing elective; IMB Business
elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Non-Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective
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BUSF-SHU 220B  Topics in Business - 2 cr:  (2 Credits)  
Typically offered occasionally  
Prerequisite: BUSF-SHU 202 Foundations of Finance. Fulfillment: BUSF
Finance elective; BUSM Non-Marketing elective; IMB Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 220C  Topics in Business - 2 cr  (2 Credits)  
Typically offered occasionally  
Prerequisite: ECON-SHU 251 Economics of Global Business AND BUSF-
SHU 202 Foundations of Finance. Fulfillment: BUSF Finance elective;
BUSM Non-Marketing elective; IMB Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 220D  Topics in Business - 2 cr  (2 Credits)  
Typically offered occasionally  
Robert Merton suggests “…the primary function of any financial system is
to facilitate the allocation and deployment of economic resources, both
spatially and temporally, in an uncertain environment (Merton: 1992). A
financial system is therefore defined by its required functions, and not
by its institutions. As Merton further argued: “…competition will cause
the changes in institutional structure to evolve toward greater efficiency
in the performance of the financial system.” Technological innovation
propagates financial invention and shapes financial institutions. The
pace of change accelerated after the 2008 financial crisis eliminated
or undermined many established financial institutions. “Fintech” is
the label given to increasingly technological approaches to the main
financial intermediation functions: payments for goods and services,
equity and fixed income capital raising, transferring capital across time
and boundaries, managing uncertainty and risk, market price discovery,
and mediating information asymmetry and incentives.1 In today’s
Fintech businesses, consumers do their banking via a mobile app, and
institutions trade electronically, without the involvement of a retail or
investment bank. In a world where regulation continues to challenge
incumbent financial intermediaries and where mobile-savvy consumers
are more and more demanding, FinTech is relevant to financial stability,
economic productivity, corporate competitiveness, and capital raising
and investing. This course provides a comprehensive overview of the
emerging field of “FinTech.” During the course we will address the
following questions: • How is financial innovation different than industrial
innovation? How is financial innovation evolving? • What are the light
sides and dark sides of financial innovation? • Will traditional financial
intermediaries be able to adapt? Or will upstart FinTechs disrupt them,
re-imagining business models just as Amazon reshaped book-selling
and Uber transformed taxi-rides? • How is innovation finance changing
with the fragmentation of funding sources (crowd-funding etc.) and
how does this affect standard investment approaches and valuation
models? • How is Fintech reconfiguring business models and target
markets? What is corporate technology strategy today, what are the
basic building blocks of FinTech, and how are they assembled into
new businesses? What determines success in FinTech? How should
FinTech entrepreneurs present their case? The course addresses these
questions, beginning with a review of the origins of innovation in general
and financial innovation in particular, followed by a summary of the VC
process and valuation. The course then proceeds to a detailed review
of the major Fintech segments and building blocks. In sessions 4 and 5
we will review the business cases, and the opportunities and challenges
of representative Fintech startups in each of the main areas of financial
intermediation. The course concludes with a case study and a Fintech
pitch that allows students to apply what they have learned. Real-world
financial innovation is a recurring theme. The course incorporates special
features of the Chinese Fintech context. Prerequisite: sophomore or
above. Fulfillment: BUSF Finance elective; BUSM Non-Marketing elective;
IMB Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective
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BUSF-SHU 220E  Topics in Business - 2 cr  (2 Credits)  
Typically offered occasionally  
Prerequisite: BUSF-SHU 202 Foundations of Finance. Fulfillment: BUSF
Finance elective; BUSM Non-Marketing elective; IMB Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 220F  Debt Instruments  (2 Credits)  
Typically offered occasionally  
Prerequisite: None. Fulfillment: BUSF Finance elective; BUSM Non-
Marketing elective; IMB Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 220G  Topics in Business - 2 cr  (2 Credits)  
Typically offered occasionally  
This course will teach you the science and practice of negotiation -
creating agreements between two or more interdependent parties.
We negotiate daily with potential employers, co-workers, landlords,
merchants, service providers, significant others, family members, friends,
roommates, and more. These negotiations often lead to outcomes
that are less than they could be, and at times they also lead to conflict.
Although we negotiate often, many of us know very little about the
strategy and psychology of effective negotiation. The main objectives of
this course are to help you understand the structure of negotiation as it
is practiced in a variety of settings, and to help you feel more comfortable
and confident with the negotiation process. We will discuss theories
and principles to guide our negotiations (the science). And students will
develop and sharpen their bargaining skills by actually negotiating with
other students in experiential exercises (the practice). Prerequisites:
Sophomore or above. Fulfillment: BUSF Non-Finance elective; BUSM Non-
Marketing elective; IMB Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Non-Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 220H  Topics in Business - 2 cr  (2 Credits)  
Typically offered occasionally  
Prerequisite: Sophomore or above. Fulfillment: BUSF Non-Finance
elective; BUSM Non-Marketing elective; IMB Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Non-Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 220J  Topics in Business:  (2 Credits)  
Typically offered occasionally  
Prerequisite: None. Fulfillment: BUSF Non-Finance elective; BUSM Non-
Marketing elective; IMB Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Non-Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 221  Professional Responsibility & Leadership  (2 Credits)  
Typically offered occasionally  
Professional Responsibility and Leadership (PRL) is an interdisciplinary
course designed to help students: Become more familiar with the variety
of ethical dilemmas that can arise in the course of business practice
& in one’s personal life; Understand the different values and principles
that can inform and guide decision-making in such ambiguous and
difficult situations; Gain experience articulating and defending courses
of action as future societal & business leaders; and Begin the process
of developing professional ethics in harmony with their own personal
values. The format of the course is a discussion seminar. Each class
session may include a variety of activities, including: discussion, in-class
reading and writing, role-playing, and other participatory exercises. These
various activities will be designed and facilitated by the instructor to
allow students to engage in a reflective dialogue. These discussions
draw from three different sources: 1) the students’ own personal
experiences and values; 2) expert insights drawn from a variety of
academic disciplines including philosophy, literature, history, and art, as
well as the natural and social sciences; and 3) relevant business cases. In
each class session, students consider a set of expert accounts identified
by the instructor as starting points for discussion, and then they integrate
their experiences with business cases that have personal relevance for
them. The overarching themes of this dialogue include: 1) the relationship
between business and society on a global, national and local basis; 2)
the foundations of personal and professional business ethics; and 3) the
exercise of leadership in organizations. These themes are developed in
reference to a series of cases that have been either drawn from recent
news reports on business practice or drafted specifically for this course
by NYU Stern faculty. In this way, the PRL classroom is ‘flipped’ – the
course focuses primarily on the students’ own interests and refines
them both through dialogue and in reference to expert sources. Rather
than involving the one-way dispensation of ‘content’ from faculty to
student, the course unfolds as a ‘process’ of students and faculty working
together in response to open-ended, age-old questions. While there may
be no ‘right’ answer to such questions in the way that mathematical
problems may be solved, still there are answers that are better or worse
for individuals, organizations and societies. In this light, students are
encouraged to challenge themselves and each other to make the world
a better place, and to discover how they can thrive individually and
collectively. Pre-requisits: None. Fulfillment: BUSF Non-Finance; BUSM
Non-Marketing elective; IMB Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Non-Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  



10  Business and Finance (BUSF-SHU)

BUSF-SHU 222  Risk Management in Financial Institutions  (4 Credits)  
Typically offered occasionally  
This course examines the management of risks in a wide range of
financial activities, with a particular focus on market risk, credit risk,
and liquidity risk. It uses quantitative models to estimate credit losses,
economic capital and value at risk, and to perform stress tests and
scenario analysis. The course also analyzes the consequences of
technological change, globalization, monetary policy, and the entry of new
types of institutions into existing financial markets. It emphasizes the
importance of systemic risk, moral hazard, and new regulations in light
of the recent financial crisis. Prerequisite: BUSF-SHU 202 Foundations
of Finance. Fulfillment: BUSF Finance elective; BUSM Non-Marketing
elective; IMB Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 222A  Risk Management in Financial Institutions: Market
Risk  (2 Credits)  
Typically offered occasionally  
This course is divided into two 2-credits offerings: Market Risk and Credit
Risk. Students may enroll in one or both of the courses. The course
examines the management of risks in a wide range of financial activities,
with a particular focus on market risk, credit risk, and liquidity risk. It uses
quantitative models to estimate credit losses, economic capital and value
at risk, and to perform stress tests and scenario analysis. The course
also analyzes the consequences of technological change, globalization,
monetary policy, and the entry of new types of institutions into existing
financial markets. It emphasizes the importance of systemic risk, moral
hazard, and new regulations in light of the recent financial crisis. Pre-
requisites: Foundations of Finance Fulfillment: BUSF Finance elective;
BUSM Non-Marketing elective; IMB Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 222B  Risk Management in Financial Institutions: Credit
Risk  (2 Credits)  
Typically offered occasionally  
This course is divided into two 2-credits offerings: Market Risk and Credit
Risk. Students may enroll in one or both of the courses. The course
examines the management of risks in a wide range of financial activities,
with a particular focus on market risk, credit risk, and liquidity risk. It uses
quantitative models to estimate credit losses, economic capital and value
at risk, and to perform stress tests and scenario analysis. The course
also analyzes the consequences of technological change, globalization,
monetary policy, and the entry of new types of institutions into existing
financial markets. It emphasizes the importance of systemic risk, moral
hazard, and new regulations in light of the recent financial crisis. Pre-
requisites: Foundations of Finance Fulfillment: BUSF Finance elective;
BUSM Non-Marketing elective; IMB Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 225  Negotiation and Consensus Building  (4 Credits)  
Typically offered occasionally  
This course will teach you the science and practice of negotiation -
creating agreements between two or more interdependent parties.
We negotiate daily with potential employers, co-workers, landlords,
merchants, service providers, significant others, family members, friends,
roommates, and more. These negotiations often lead to outcomes
that are less than they could be, and at times they also lead to conflict.
Although we negotiate often, many of us know very little about the
strategy and psychology of effective negotiation. The main objectives of
this course are to help you understand the structure of negotiation as it
is practiced in a variety of settings, and to help you feel more comfortable
and confident with the negotiation process. We will discuss theories
and principles to guide our negotiations (the science). And students will
develop and sharpen their bargaining skills by actually negotiating with
other students in experiential exercises (the practice). Prerequisites:
None Fulfillment: BUSF Non-Finance Elective; BUSM Non-Marketing
elective; Business Management Track; IMB Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Non-Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective
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BUSF-SHU 225.1  Negotiation and Consensus Building: Theoretic
Foundations  (2 Credits)  
This course will teach you the science of negotiation - creating
agreements between two or more interdependent parties. We negotiate
daily with potential employers, co-workers, landlords, merchants, service
providers, significant others, family members, friends, roommates, and
more. These negotiations often lead to outcomes that are less than they
could be, and at times they also lead to conflict. Although we negotiate
often, many of us know very little about the strategy and psychology of
effective negotiation. The main objectives of this course are to help you
understand the structure of negotiation as it is practiced in a variety of
settings, and to help you feel more comfortable and confident with the
negotiation process. We will discuss theories and principles to guide
our negotiations. Prerequisites: None (It is not necessary to be enrolled
in BUSF-SHU 225.2 to take this course). Fulfillment: BUSF Non-Finance
elective; BUSM Non-Marketing elective; IMB Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Non-Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 225.2  Negotiation and Consensus Building: Cases and
Practices  (2 Credits)  
This course will teach you the practice of negotiation - creating
agreements between two or more interdependent parties. We negotiate
daily with potential employers, co-workers, landlords, merchants, service
providers, significant others, family members, friends, roommates, and
more. These negotiations often lead to outcomes that are less than they
could be, and at times they also lead to conflict. Although we negotiate
often, many of us know very little about the strategy and psychology of
effective negotiation. The main objectives of this course are to help you
understand the structure of negotiation as it is practiced in a variety of
settings, and to help you feel more comfortable and confident with the
negotiation process. Students will develop and sharpen their bargaining
skills by actually negotiating with other students in experiential exercises.
Corequisites: BUSF-SHU 225.1 Fulfillment: BUSF Non-Finance elective;
BUSM Non-Marketing elective; IMB Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Non-Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 229  Behavioral Finance  (4 Credits)  
Typically offered occasionally  
This course uses human psychology and market frictions to shed light
on asset returns, corporate finance patterns, and various Wall Street
institutional practices. It starts with motivating evidence of return
predictability in stock, bond, foreign exchange, and other markets. The
course then proceeds to themes including the role of arbitrageurs in
financial markets, the psychological and judgmental biases of average
investors, and the financing patterns (such as capital structure and
dividend policies) of firms that raise capital in inefficient securities
markets and/or are led by irrational managers. Pre-requisites: Corporate
Finance Fulfillment: BUSF Finance elective; BUSM Non-Marketing
elective; IMB Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 232  Entrepreneurship Explored  (4 Credits)  
Typically offered occasionally  
The main aim of this course is to probe into the core rationale behind
entrepreneurship: taking initiatives to make changes. Lecturing only
accounts for less than one-third of the course, and students are expected
to exhibit a high level of self-motivation to critically examine established
and emerging ideas that have been shaping and transforming the
concept and practices of entrepreneurship, as exemplified in specific
cases and current practices. Students will thus be prompted to think
critically and creatively about how to respond to the complexities of
changes. The course lays emphasis on creativity, ethics, and future-
oriented vision. Prerequisite: None Fulfillment: BUSF Non-Finance
elective; BUSM Non-Marketing elective; IMB Interactive Media Elective
Courses or Business elective; IMA elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Non-Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMA Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective
• SB Crse Attr: NYU Shanghai: IMB Interactive Media Arts/Business

Elective
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BUSF-SHU 244  Portfolio Management  (4 Credits)  
Typically offered occasionally  
Portfolio management: The art and science of making decisions about
investment mix and policy, matching investments to objectives, asset
allocation for individuals and institutions, and balancing risk against
performance. (Investopedia) The primary objective of the course is to
study the theory and empirical evidence relevant for investing, particularly
in the context of portfolio management. The basic theoretical framework
is standard modern portfolio theory, as developed in Foundations of
Finance, and its extensions. “Modern portfolio theory” is a general
approach for maximizing the expected return of a portfolio given a certain
amount of risk. This approach is the basis of virtually all quant investing
strategies and is widely used by traditional portfolio managers as well.
There has been a proliferation of new products and strategies in the
asset management space in recent years, e.g., smart beta, alternative
beta, fundamental indexing, low volatility, and leveraged and inverse
ETFs. This course applies portfolio theory to understand and evaluate
these products and strategies in the context of the empirical evidence
about return patterns across assets (i.e., the factors such as value/
growth, momentum, and carry that drive returns) in multiple markets/
asset classes (e.g., US and international equities and bonds, currencies,
and commodities). Key questions include: • What factors drive asset
returns? Is it risk or mispricing? • Can this structure of returns be used to
construct better portfolios and products? • How should the performance
of existing products be evaluated given the empirical evidence? The
course will rely heavily on Excel modeling using real world data. The
course also covers, to a lesser extent, the institutional landscape of the
asset management business—the firms (e.g., Blackrock, Vanguard), the
vehicles (e.g., mutual funds, ETFs, hedge funds), and the trends (e.g.,
active vs. passive, fee competition). Prerequisite: Foundations of Finance
Fulfillment: BUSF Finance elective; BUSM Non-Marketing elective; IMB
Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 250  Principles of Financial Accounting  (4 Credits)  
Typically offered Fall and Spring  
Develops students’ abilities to understand business transactions and
financial statements and to determine the most appropriate financial
measures for these events. Investigates the underlying rationale for
accounting practices and assesses their effectiveness in providing useful
information for decision making. Emphasis is placed on accounting
practices that purport to portray corporate financial position, operating
results, cash flows, manager performance, and financial strength.
Prerequisite: Not open to first-semester students. Fulfillment: This course
satisfies BUSF/BUSM Major core /Business Accounting track; IMB
Business required Foundation /elective; Data Science concentration in
Finance/Marketing. It can count for the CAS Business Studies Minor.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Business Core
• SB Crse Attr: NYU Shanghai: BUSM Business Core
• SB Crse Attr: NYU Shanghai: IMB Business Elective
• SB Crse Attr: NYU Shanghai: IMB Required Business Foundation

Course

  

BUSF-SHU 270  Financial Reporting & Disclosure  (4 Credits)  
Typically offered occasionally  
The prerequisite for this course is ACCT-UB 3, Financial Statement
Analysis. Students learn the financial reporting rules associated with
the concepts learned in FSA. The course emphasizes the relationship
between financial statements and the reporting rules on which they are
based. Prerequisite: Principles of Financial Accounting Fulfillment: IMB
Business elective; BUSF Non-Finance elective; BUMS Non-Marketing
elective, Business Accounting track.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Non-Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 271  Artificial Intelligence for Business  (2 Credits)  
Typically offered occasionally  
Artificial Intelligence (AI) is reshaping business processes, creating
disruptive innovations that change established industries and markets
beyond recognition. The emergence of powerful algorithms, combined
with recent growth in computational power and availability of massive
amounts of data, enable companies to operate faster, make better
decisions, automate processes, maximize revenue and customer
engagement, among many other advantages. In this 7-week course we
will briefly discuss some of the core principles underlying AI and then
focus on a few selected applications of AI in business, such as predictive
analytics for maximizing marketing and financial strategies, pattern
recognition to understand customer behavior, and conversational AI and
chatbots to improve engagement and customer experience. Last, AI also
possesses significant limitations and poses new challenges with respect
to fairness, biases, and automated errors. The course will conclude with
a discussion of the main ethical issues and risks associated with AI
technology. Prerequisite: Calculus and ICP. Sophomore or above students.
Fulfillment: BUSF Non-Finance elective; BUSM Non-Marketing elective;
IMB Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Non-Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective
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BUSF-SHU 272  Blockchain and its Business Applications  (4 Credits)  
Typically offered occasionally  
Blockchain is a disruptive technological innovation behind the rapid
emergencies of cryptocurrencies and distributed ledger systems.
More and more companies have begun to integrate blockchain-based
technology into their existing business models. The course is designed
to provide business students with an understanding of key concepts
and developments around the blockchain technology from multiple
perspectives, including technology, law, and economics. Meanwhile,
students will develop a strategic awareness of an array of business
applications enabled by blockchain to disrupt every industry, e.g.,
commercial contracts, supply chains, and financial instruments. Besides
readings and lectures, the course will heavily feature interactive activities
through hands-on exercises, case studies and group work among
students from different backgrounds. Prerequisite: None. Fulfillment:
BUSF Non-Finance elective; BUSM Non-Marketing elective; IMB Business
elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Non-Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 273  Big Data and Data Mining: Business Applications  (4
Credits)  
Typically offered Spring  
Big data and analytical thinking are critical for modern businesses to
create long-term competitive advantage. Serving as an introduction to
investigate how big data and data mining can be used to directly impact
business decisions, this course discusses the need of data mining,
bridges the divide between technical skills and business know-how, and
explains how to extract actionable knowledge from massive amounts of
data through business case discussions, assignments, and individual/
group projects. Prerequisite: CSCI-SHU 11 Introduction to Computer
Programming
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

BUSF-SHU 274  Distributed Ledger Technology: Ethereum, DeFi, and
Beyond  (4 Credits)  
Typically offered Fall and Spring  
One of the most exciting socio-technological developments in the past
decade has been the emergence of blockchain technology, and with
it the Blockchain Economy. This subset of the digital economy has
mostly been driven by the Internet-of-Value (web3.0) where decentralized
platforms compete over user’s investments in various blockchain
verticals. These include Decentralized Finance (DeFi) - a vibrant
decentralized money management ecosystem, NFT’s that promise to
overhaul how we consume and invest in art, DAO’s that decentralize
business governance, various novel financial instruments such as
perpetuals, ERC20’s to disintermediate resource sharing, and many
more. Fulfillment: BUSF Non-finance Elective; BUSM Non-marketing
Elective; IMB Business Elective. Prerequisite: CSCI-SHU 11 Introduction
to Computer Programming. Antirequisite: Students who have taken
ECON-SHU 232 Blockchain, Cryptocurrency & Money or BUSF-SHU 366
Applications in Entrepreneurial Finance: Fintech are not eligible to enroll.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  
Prerequisites: CSCI-SHU 11 Introduction to Computer Programming.  
Antirequisites: Students who have taken ECON-SHU 232 Blockchain,
Cryptocurrency & Money or BUSF-SHU 366 Applications in
Entrepreneurial Finance: Fintech are not eligible to enroll.  

• SB Crse Attr: NYU Shanghai: BUSF Non-Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 276  AI for Business – Machine Learning  (2 Credits)  
Typically offered every year  
Machine Learning (ML) is the driving force behind modern Artificial
Intelligence (AI). This rapidly evolving field is situated at the intersection
of computer science, mathematics, statistics, and optimization. The
recent advances in computational power, availability of massive data,
and powerful algorithms have revolutionized consumer applications
such as Google Translate, Amazon Alexa, face recognition apps, Netflix
recommendations, and self-driving cars. This course aims to provide a
foundational understanding of machine learning and its applications in
solving real-world business data-driven problems. Prerequisite: CSCI-
SHU 101 Introduction to Computer Programming AND MATH-SHU 131
Calculus AND Sophomore standing
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  
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BUSF-SHU 286  Chinese Financial Markets  (4 Credits)  
Typically offered occasionally  
This course introduces the institutions, instruments, and empirical
regularities of Chinese financial markets and the role these markets play
in the broader Chinese economy. The goal of the course is to provide
students with a comprehensive understanding of Chinese financial
markets. The course begins with redux in Money, Banking and Finance
and an overview of the evolution of China’s financial system. The main
part of the course focuses on current issues and debates about Chinese
financial markets. Some of the topics include the Chinese banking
system, RMB exchange rates, Chinese stock markets and bond markets,
mutual fund and hedge fund industry, Chinese derivative markets
and other important topics. The similarities and differences between
Chinese financial markets and more developed financial markets will
be highlighted. Pre-requisites: Foundations of Finance or Principles of
Finance Fulfillment: BUSF China Business Studies or Finance elective;
BUSM China Business Studies or Non-Marketing elective; IMB Business
elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF China Business Studies
• SB Crse Attr: NYU Shanghai: BUSF Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM China Business Studies
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 288  Doing Business with China  (4 Credits)  
Typically offered Fall and Spring  
The course is designed to help the students to better understand
business practices, environment, and cultures in China. Special focus
will be placed on the understanding of the political, institutional, and
financial contexts within which business activities unfold. The course will
also discuss the implications of regional and global factors in shaping
opportunities and constraints on businesses in China as well as the
impact of Chinese business on international markets. Learning goals
of the course are to: 1. Become knowledgeable in select concepts of
the businesses in China; 2. Obtain essential knowledge on the evolution
and development of business in China; 3. Develop an awareness of
the political, socioeconomic, and cultural aspects of life in China,
including critiques of common intercultural stereotypes around values
and assumptions related to Chinese society and business practices; 4.
Gain practical experience in interacting with diverse Chinese business
communities. Prerequisite: Junior or Senior students with primary or
secondary major in Business/ IMB/ Social Science/ GCS/ Economics
Fulfillment: This course satisfies Business China Business Studies
course or Non-Finance/Non-Marketing elective, Business Management
Track; IMB Business Elective; GCS Elective The Politics, Economy, and
Environment of China.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF China Business Studies
• SB Crse Attr: NYU Shanghai: BUSF Non-Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM China Business Studies
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: GCSE: The Politics, Econ, Environment of

China
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 289  NYU Big Ideas Series: The Role of China in the Future of
World Business  (4 Credits)  
Typically offered every year  
"This course provides students the opportunity to learn and explore
the roles of China in the future of world business through lectures and
discussions. Through understanding the past, examining the current and
projecting the future developments, a wide range of important business
topics will be analysed including: • China’s role as the factory of the
world • Chinese brands’ global expansion • Financial market reform •
RMB Internationalization • Doing business IN China and WITH China •
China’s growth model • and more The course is taught by experienced
practitioners and academics with deep knowledge about China, its
impact and connections with the world business." Prerequisite: None
Fulfillment: China Business Studies; IMB Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF China Business Studies
• SB Crse Attr: NYU Shanghai: BUSM China Business Studies
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 303  Corporate Finance  (4 Credits)  
Typically offered Spring  
This course analyzes the major financial decisions made by corporate
managers. The major topics include the objective of the firm, investment
valuation and capital budgeting, risk management, capital structure and
dividend policy. Insights from behavioral corporate finance that help
better understand corporate decisions in practice will also be discussed.
There will be emphasis on both developing the tools and mindset of
the financial practitioner as well as examining specific applications in
the form of examples, case discussions, and classroom simulations.
Prerequisite: BUSF-SHU 202 Fulfillment: This course satisfies BUSF core:
BUSM Business elective; Data Science concentration in Finance; IMB
Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Finance Core
• SB Crse Attr: NYU Shanghai: BUSM Business Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 304  Futures and Options  (4 Credits)  
Typically offered Fall and Spring  
This course covers the theoretical and practical aspects of futures,
options, and other derivative instruments, which have become some of
the most important tools of modern finance. While the primary focus
is on financial derivatives, contracts based on commodities, credit risk,
and other nonfinancial variables are also covered. Topics include market
institutions and trading practices, valuation models, hedging, and other
risk management techniques. The course requires relatively extensive
use of quantitative methods and theoretical reasoning. Prerequisite:
BUSF-SHU 202. Fulfillment: This course satisfies BUSF Finance Elective;
BUSM Non-Marketing Elective; IMB Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective
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BUSF-SHU 305  Debt Instruments and Markets  (4 Credits)  
Typically offered Fall  
This course describes important fixed income securities and markets
and develops tools for valuing debt instruments and managing interest
rate risk. The course covers traditional bond pricing, term structure, and
interest rate risk concepts. It also covers the analytical and institutional
aspects of fixed income derivatives, such as interest rate swaps,
forwards, futures, and options, as well as bonds with embedded options
and mortgage-backed securities. Topics also include credit risk, bond
portfolio, management, financial engineering, and international fixed
income. The study of fixed income is quantitative and technical by nature.
Prerequisite: BUSF-SHU 202. Fulfillment: This course satisfies BUSF
Finance Elective; BUSM Non-Marketing elective; IMB Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 308  Hedge Fund Strategies  (4 Credits)  
This course aims to provide an in-depth understanding of the strategies
used by hedge funds, employing a hands-on approach based on case
studies and real data. The hedge fund industry has grown rapidly over
the last decade aided in part by the private nature of funds and light
regulation that has enabled managers to employ strategies not available
to traditional fund managers. The course examines critical aspects of
hedge fund investment styles including the trading mechanism, risk-
return profiles of investment styles, trading costs, risk management and
performance measurement..Strategies covered include event driven
strategies, equity, debt, FX, cross-market strategies, global macro and
shareholder activism. Distinguished guest speakers will be invited to
provide a real-life perspective and to discuss key issues. Pre-requisites:
Corporate Finance Fulfillment: BUSF Finance elective; BUSM Non-
Marketing elective; IMB Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 309  Financial Statement Analysis  (4 Credits)  
Typically offered Spring  
The course analyzes how firms communicate through financial
statements. Students use financial statement analysis as an integral
part of the strategic analysis of firms, while understanding how
accounting regulations and managerial discretion influence presented
financial statements. Course modules include strategic analysis,
risk and profitability analysis using ratios, accounting analysis, and
prospective analysis. By the end of the course, students can interpret
and analyze financial statements, analyze cash flows, make judgments
about earnings quality, uncover hidden assets and liabilities, and use
financial statement analysis prospectively to forecast and value firms
using cash flow-based and accounting-based valuation methods.
Students who wish to pursue careers in investment banking, investment
management, consulting, and accounting are encouraged to take the
course. Prerequisite: None. Fulfillment: This course satisfies BUSF Non-
Finance elective; BUSM Non-Marketing elective; Business Accounting
Track; IMB Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Non-Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 310  Data Science for Social and Information Networks  (4
Credits)  
Typically offered occasionally  
The world we live in is built upon a myriad of networks: Human society is
defined by our interpersonal relationships. Organizations are structured
around interconnecting roles and lines of authority between workers,
colleagues, and bosses. Global information is conveyed across a world-
wide web of linked content. As we have witnessed recently, epidemics
spread over a social network of contacts, in the same way in which
we buy products as we are influenced by our peers. New sources of
massive amounts of data fundamentally reflect interactions, and, in
this context, networks are intuitive abstractions to model our social life,
especially that mediated by technology. In networks, local interactions
among members of small communities can often propagate and further
affect the outcomes of an entire system. This course combines theories,
models, and algorithms from computer science, economics, and the
social sciences to analyze network data and find solutions to business
problems. More information: https://shanghai.nyu.edu/is/course-
spotlight-network-analytics Prerequisites: Introduction to Computer
Programing (to manipulate network datasets), and Calculus. Fulfillment:
This course satisfies BUSF Non-Finance Elective; BUSM Non-Marketing
elective; IMB Business Elective; Social Science methods; Computer
Science elective; Data Science Concentration in AI.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Non-Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: Computer Science Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective
• SB Crse Attr: NYU Shanghai: Social Science Methods Course
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BUSF-SHU 311  New Venture Strategy  (4 Credits)  
This course intends to inspire students to re-conceptualize the essence
of strategy from the entrepreneurial perspective. Students will be
introduced to a new set of decision-making framework and tools for
optimizing the most critical strategic choices faced by entrepreneurs.
Based on these framework and tools, students will learn how to analyze
the strategic positioning of various businesses in the world history
of entrepreneurship, from Estee Lauder’s cosmetic empire during the
2 nd World War to Jack Ma’s smart business in the digital era. It is a
process designed for students to experience the power of strategy and
understand why it matters enormously for new ventures. Prerequisite:
sophomore standing and higher Fulfillment: This course satisfies BUSM
Non-Marketing Elective; BUSF Non-Finance Elective; IMB Business
elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Non-Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 312  International Business and Trade  (4 Credits)  
International trade has fostered global economic growth as it provides
investment, jobs, and access to technology. It offers opportunities to
millions of people and has helped them to get out of the poverty. An
understanding of real-world international trade rules and business
practices is key for students in today's interdependent world. This
course introduces students to the theories, systems, and practices of
international trade, with emphasis on empirical knowledge. Students will
learn the fundamentals around international trade and gain a systematic
understanding of why nations trade, what to trade, and especially how
they trade. Students will learn principles of the multilateral trading
system, international trade terminologies, operations/logistics, insurance,
cross-border e-commerce; as well as technology and intellectual
property rights and international commercial dispute settlement.
Expected learning goals of the course are: # Identify and analyse
international trading system, the latest global trends of trade business
and investments # Acquire knowledge of fundamental concepts, terms,
and documents to facilitating international trade # Understand what
is an international trade deal and how it works in all its components,
including sales contracts, transportation, finance arrangements, market
price management # Be familiar with the use of latest technologies in
international trade Prerequisite: sophomore, junior and senior students
in Business Majors. Fullfillment: This course satisfies Business China
Business Studies (if China related); BUSM: Non-Marketing Elective;
BUSF:Non-Finance Elective; Management Track; IMB Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Non-Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 318  Investing in Emerging and Frontier Markets:
Opportunities and Challenges  (4 Credits)  
Taught by a seasoned practitioner who worked in international
development finance and capital market for 30+ years, this advanced
undergraduate seminar will enable students to gain broad understanding
of how financial system and investment work in emerging and frontier
markets (EM/FM), including comparative advantages and disadvantages
vis a vis developed markets. Students will become familiar with players,
institutions, asset classes, processes and market infrastructure when
investing in EM/FM. Through individual and group projects, research
papers and presentations, students will also gain a deeper understanding
of specific issues of interest and appreciation of the unique opportunities,
complexity, and risks in EM/FM investment. Pre-req: BUSF-SHU 202
Foundation of Finance Fulfillment: Business and Finance: Non-Finance
Elective; Business and Marketing: Non-Marketing Elective; IMB Business
Elective
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Non-Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 321  Equity Valuation  (4 Credits)  
Typically offered Fall and Spring  
This course covers the valuation of stocks and businesses. Real life
valuations of companies are an inherent part of the content. By the end
of the course, students should be able to: (1) apply discounted cash
flow analysis to find the intrinsic value of an asset; (2) define, describe,
analyze, and apply any multiple (PE, Value/EBITDA, Price/Book Value,
etc.) to find the relative value of an asset; (3) value any publicly traded
firm, small or large, domestic or foreign, healthy or troubled; (4) value
any private business for owners or investors (private equity, venture
capital, IPO); and (5) separate fact from fiction, sense from nonsense,
and real analysis from sales pitch in equity research reports, valuations,
and general discourse. Prerequisites: BUSF-SHU 303 Corporate Finance
and Junior or Senior students. Fulfillment: This course satisfies BUSF
Finance elective; BUSM Non-marketing elective; Business Finance track;
IMB Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective
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BUSF-SHU 326  Big Data and Accounting Analytics  (4 Credits)  
Typically offered occasionally  
Course is designed for business majors, and has a practical business
focus. It explores the tools useful for accounting analytics, such as the
ability to analyze and visualize both numerical and textual information
of financial statements. We will also learn about data formats and
data sources that are important to accountants, and how to code Web
Apps to automate business processes. This course offers high-level
computational concepts that are transferable to other domains. Concepts
include: Array transformation, first-class function, object oriented
programming, user interface design, event handler, textual analysis
(regular expression), SQL, visualization, HTTP protocol, DOM tree and
nodes, exception handling, and cloud computing. Prerequisites: None.
Requirement: sophomore standing. Fulfillment: This course satisfies
BUSF Non-Finance elective; BUSM Non-Marketing elective; IMB Business
elective; CS elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Non-Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: Computer Science Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 334  Advanced Futures and Options  (4 Credits)  
Typically offered occasionally  
This course consists of three parts. The first section of the course is a
detailed examination of the pricing and hedging of option contracts, with
particular emphasis on the application of these concepts to the design
of derivatives instruments and trading strategies. The first part of this
section is a review and re-examination of materials covered in the basic
course, but with greater rigor and depth of coverage. The emphasis in
the second part of this first section is on trading applications and risk
management. The second section of the course is designed to provide a
broad exposure to the subject of interest rate derivative products, both
swaps and options. The last section of the course deals with recent
innovations in the derivatives markets such as exotic options, credit
derivatives and catastrophe derivatives. In the first section of the course,
the discussion of trading strategies is in the context of the management
of the risk of a derivatives book. The topics covered in the second part
of the course include the relationship of swaps to other fixed income
contracts such as futures contracts and forward rate agreements,
valuation and hedging of swaps, building the yield curve, and valuation
and hedging of interest rate options, with particular reference to caps,
floors and swaptions, and modeling the term structure of interest rates.
The third section of the course deals with non-standard option contracts
such as exotic options and options on new underlying instruments such
as credit, weather and insurance derivatives. Pre-requisite: Foundations
of Finance Fulfillment: This course satisfies BUSF Finance elective;
BUSM Non-Marketing elective; IMB Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 340  Advanced Financial Accounting  (4 Credits)  
Typically offered occasionally  
Prerequisite: BUSF-SHU 250 Princ. of Financial Accounting. Fulfillment:
This course satisfies BUSF Non-Finance elective; BUSM Non-Marketing
elective; IMB Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Non-Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 350  Managerial Accounting  (4 Credits)  
Typically offered occasionally  
Introduces students to the evolving role that managerial accounting
has played and is expected to play in servicing the informational needs
of managers in the planning, organizing, and controlling functions.
Highlights the attention-directing, decision-support, and decision-
influencing roles of managerial accounting, while helping students
learn to structure business decisions systematically and identify the
information relevant to a decision. Trains students to think analytically
about improving existing systems to further a firm’s competitive
advantage. Prerequisite: Principles of Fin Accounting (BUSF-SHU 250).
Fulfillment: This course satisfies BUSF Non-Finance elective; BUSM Non-
Marketing elective; Business Accounting track; IMB Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Non-Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 351  Operations Management  (4 Credits)  
Typically offered Fall and Spring  
Operations Management (OM) plans and coordinates all activities in
the process of producing and delivering products (goods and services).
Effective operations management is a key ingredient of success in most
industries. Achieving operations excellence is one of the most essential
strategies to improve efficiency and to gain a competitive advantage. The
goal of this course is to introduce students to the fundamental concepts,
problems, and strategies in the operations function of a firm. This course
will cover a mix of qualitative and quantitative methods that provide the
necessary tools to make intelligent decisions in operations. Prerequisites:
Sophomore Standing. Fulfillment: This course satisfies BUSF/BUSM
Business Elective or non-Finance/non-Marketing elective; Business
Analytic track; IMB Business Flexible Core or elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Business Elective
• SB Crse Attr: NYU Shanghai: BUSF Non-Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Business Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective
• SB Crse Attr: NYU Shanghai: IMB Business Flexible Core Course
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BUSF-SHU 353  International Financial Management  (4 Credits)  
Typically offered occasionally  
This course examines the operation of international currency
exchange and capital markets and applies financial management
principles to the financial decisions of multinational corporations. It
addresses such topics as economic determinants of exchange rates,
currency market efficiency, exchange rate forecasting, techniques for
measuring and managing exposure to exchange and political risk and
financing alternatives and capital budgeting decisions of multinational
corporations. Readings and case studies are employed. Prerequisites:
BUSF-SHU 202 Foundations of Finance and ECON-SHU 250/251
Economics of Global Business. Fulfillment: This course satisfies BUSF
Finance elective; BUSM Non-Marketing elective; Business Finance Track;
IMB Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 361  Entrepreneurial Finance  (4 Credits)  
Typically offered every other year  
This course seeks to provide an understanding of the financial and
transactional skills that are required to fund new businesses and mature
firms. The course will integrate both an academic and practitioner view of
the challenges facing entrepreneurs and investors involved in business
start-up, venture capital, and private equity investment activities. Prereq:
None Fulfillment: This course satisfies BUSF Finance elective; BUSM
Non-Marketing elective; IMB Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 366  Applications in Entrepreneurial Finance: Fintech  (4
Credits)  
Typically offered every other year  
In this class, we will focus on the key technologies in the fintech
landscape. Starting from the mid 1970's, we will cover major innovations
such as the introduction of options markets, index funds, and
securitizations. We will then discuss new advances in fintech including
digital asset management, lending platforms, and blockchain. Particular
emphasis will be placed on understanding why some innovations take off,
while others languish. Prereq: Foundations of Finance Fulfillment: This
course satisfies BUSF Finance elective; BUSM Non-Marketing elective;
IMB Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 390  Corporate Transaction Financial and Valuation
Modeling  (4 Credits)  
Typically offered every year  
This course is focused on corporate transactions including M&A (mergers
and acquisitions) and its valuations. This is intended to provide students
a solid understanding of the different dynamics, structuring, legal, and
other considerations of corporate M&A transactions and their valuation
from both a theoretical and hands-on modeling framework. The course’s
materials will well prepare students for careers in M&A, investment
banking, and valuation from corporate, financial sponsors, sell-side,
and buy-side perspectives. Students will be able to: • Understand and
analyze the theory, motivations, structuring, and major processes behind
M&A • Model various financial and valuation analyses under complex
financial combinations Prerequisite: Foundations of Finance, and
Economics of Global Business (or Macroeconomics). Corporate Finance
– highly recommended, While not required, other valuation courses such
as Investing and Financing In and With China, Equity Valuation, Debt
Instruments, etc. and accounting classes such as Financial Statements
Analysis, etc. are helpful. This course is an upper-level finance elective.
Fulfillment: BUSF Finance elective; BUSM Non-Marketing elective; IMB
Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 420  Business Topics Course: Financial Market Volatility
Modeling  (4 Credits)  
Typically offered every year  
The most fascinating aspect of financial market prices is how they
change. The uncertainty or risk related to the size of changes in prices
is referred to as financial volatility. Volatility can present significant
investment risk, when correctly harnessed. It can generate solid returns
for shrewd investors. It is also a tradable market instrument in itself. Even
when markets are choppy, crash, or surge, there can be opportunity. In
this course, students will learn how to measure and forecast financial
volatility. They will study historical volatilities, exponential smoothing,
ARCH/GARCH models, high frequency stochastic volatility models and
implied volatilities from options. These tools will be applied to measuring
risk, analyzing alternative approaches to calculating Value at Risk,
measuring and forecasting correlations, solving the problem of dynamic
portfolio selection, risk control and trading. Prereq: Foundations of
Finance and a familiarity with simple probability and statistics including
least squares regression. Programing experience will be preferred.
Fulfillment: This course satisfies BUSF Finance/non-Finance elective;
BUSM Non-Marketing elective; Business Analytics Track; IMB Business
elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Finance Elective
• SB Crse Attr: NYU Shanghai: BUSF Non-Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective
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BUSF-SHU 441  Private Equity & Venture Capital in Asia and Emerging
Markets  (4 Credits)  
Typically offered Fall and Spring  
This is course is focused on the industry of private equity and venture
capital (PE/VC) with a focus on Asia and emerging markets. This is
intended to provide students a good general understanding of the
different dynamics of PE/VC and similarities and differences between
the Asia/emerging markets and western markets. The entire PE/VC
life cycle will be discussed from different perspectives. Prerequisite:
Foundations of Finance, Corporate Finance and Economics of Global
Business (or Macroeconomics). Fulfillment: This course satisfies BUSF
Finance elective; BUSM Non-Marketing elective; IMB Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 442  International Project and Structured Investing and
Financing  (4 Credits)  
Typically offered every year  
This course is designed to prepare students to have a good general
understanding of project and structured investing and finance
especially with on international projects in the infrastructure, energy and
transportation sectors. This will provide an overview of investments,
financing, strategies and other elements in project and structured
investing and finance both in China, Asia, and globally. The class format
will include lectures, case studies, discussions, and guest speakers (time
dependent). The course will require the student's active participation.
Leading industry guest speakers may be arranged for further learning
enhancement, schedules permitting. The course materials will draw
heavily on the lecturer's experiences. Prerequisite: Foundations of
Finance, Corporate Finance and Economics of Global Business (or
Macroeconomics). Fulfillment: This course satisfies BUSF Finance
elective; BUSM Non-Marketing elective; IMB Business elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: No  

• SB Crse Attr: NYU Shanghai: BUSF Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 499  Senior Thesis Seminar  (2 Credits)  
Typically offered every year  
Based on the instructor’s extensive research, writing, and peer-review
publication experience, this seminar provides a forum for students to
examine business issues, discuss their research, and survey approaches
related to the structure, organization, and presentation of their theses.
Students will engage in group discussions, participate in writing
exercises, and generally gain experience in the iterative writing process.
At the conclusion of this seminar, students will have produced a senior
thesis that is fit for submission. Prerequisite: Must be a senior in the
business major
Grading: Ugrd Shanghai Pass/Fail  
Repeatable for additional credit: No  

BUSF-SHU 997  Business Independent Study  (1-4 Credits)  
Typically offered Fall, Spring, and Summer terms  
Department consent is required. Fulfillment: This course satisfies BUSF
Non-Finance elective; BUSM Non-Marketing elective; IMB Business
elective.
Grading: Ugrd Shanghai Graded  
Repeatable for additional credit: Yes  

• SB Crse Attr: NYU Shanghai: BUSF Non-Finance Elective
• SB Crse Attr: NYU Shanghai: BUSM Non-Marketing Elective
• SB Crse Attr: NYU Shanghai: IMB Business Elective

  

BUSF-SHU 9289  NYU Big Ideas Series: The Role of China in the Future of
World Business  (2 Credits)  
Typically offered every year  
This course provides students the opportunity to learn and explore
the roles of China in the future of world business through lectures and
discussions. Through understanding the past, examining the current and
projecting the future developments, a wide range of important business
topics will be analysed including: • China’s role as the factory of the
world • Chinese brands’ global expansion • Financial market reform •
RMB Internationalization • Doing business IN China and WITH China •
China’s growth model • and more The course is taught by experienced
practitioners and academics with deep knowledge about China, its
impact and connections with the world business. Prerequisite: Open to
non-shanghai students only. Fulfillment: General elective.
Grading: Ugrd Shanghai Pass/Fail  
Repeatable for additional credit: No  


